Interview with André Hendriks, Managing Director
of Lemar BV

Above and beyond distribution

Companies in the EU have had the benefit of an integrated European market for decades
now. It has provided many opportunities to take products that have been successful in one
market, and transplant them in new, untapped markets. To make this happen, you need a
company willing to help you break in, like Lemar BV, a distributor of responsible food brands
in the Netherlands.
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The brands that we have introduced to the Netherlands have
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Eat Natural is famous for its hand-rolled cereal bars. The
breakfast cereals have been developed with Lemar

Lemar has also become a key distributor of jack-fruit, which is
genius considering the demand for meat-like vegan foods
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